UNITED STATES
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WASHINGTON, D.C. 20549
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CURRENT REPORT
Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): June 4, 2019

ICF International, Inc.

(Exact name of registrant as specified in its charter)

Delaware 001-33045 22-3661438
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Securities registered pursuant to Section 12(b) of the Act.

Title of each class Trading Symbols(s) Name of each exchange on which registered
Common Stock ICFI NASDAQ

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions:

[1 Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

[1 Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

[1 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

[1 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this
chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

[1 Emerging growth company

[1If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new
or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act.




Item 7.01 Regulation FD Disclosure

ICF International, Inc. (the “Company”) intends to participate as a presenter at the Baird 2019 Global Consumer Technology & Services Conference (the
“Conference”) on June 5, 2019 at the Intercontinental New York Barclays, New York, New York. A live audio webcast of the presentation will be available at
http://wsw.com/webcast/baird55/icfi/, with a replay available for 90 days following the conference. A copy of the investor presentation to be used at the
Conference is furnished herewith as Exhibit 99.1.

The information contained in this report, including Exhibit 99.1 attached hereto, is considered to be “furnished” and shall not be deemed “filed” for purposes
of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to liability under that Section. The information in this Current Report
shall not be incorporated by reference into any filing or other document pursuant to the Securities Act of 1933, as amended, except as shall be expressly set
forth by specific reference in such filing or document.

Item 9.01 Financial Statements and Exhibits

(d) The following exhibit is being furnished with this Current Report on Form 8-K:

Exhibit No. Description

99.1 ICF International, Inc. investor presentation dated June 5, 2019




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

ICF International, Inc.

Date: June 4, 2019 By: /s/ James E. Daniel
James E. Daniel
Executive Vice President




Exhibit 99.1

ICF Investor Presentation

Baird 2019 Global Consumer, Technology and
Services Conference

John Wasson, President & COO
James Morgan, CFO

icf.com







ICF: A Professional and Technology Services Firm

= Serve a balanced roster of government
and commercial clients

* Leverage deep domain expertise to
achieve superior results for clients

= Deliver strong cross-cutting capabilities
in technology and engagement

= Benefit from the visibility of a substantial
backlog and growth profile of commercial
revenues

A growth platform
combining organic
initiatives +
acquisitions




ICF Conquers Complexity for its Clients Across a Range
of Markets

Advisory Energy, Health and Consumer / Safety and
Environment Social Financial Security

Program and Programs

Implementation Infrastructure

Analytics 43% of 39% of 10% of 8% of
revenues*® revenues* revenues* revenues*

Digital

Engagement

"Based on (1 2019 TTM financial performance released on May 2, 2019




Track Record of Strong Revenue and EPS Growth

]

Revenue:
5-year CAGR

6.2%

Als

{1

GAAP EPS:
5-year CAGR

12.3%

]

Expanded from
5,000+ full-and
part-time employees

to 7,000+ in

the past five years




Catalysts for Continued Growth

Federal
Government

Local

State and

* Civilianagency spending

* Opioid emergency

* Public health and research
* Citizen engagement

* Cybersecurity

= Energy efficiency
outsourcing in California

» Utility transformation

= Disasterresilience and
housing recovery

* Infrastructure spending

= L oyalty marketing
* Digital commerce
» Social media
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ICF Serves a Balanced Roster of Government and
Commercial Clients

’ International
gé:;nmerclal Gov't 9%

US State and
Local 16%

“Based on Q1 2019 TTM financia
performance released on May 2, 2019

US Federal
39%




Working With A Broad Array of Government Clients*

DHHS 17%,
Government
Revenues as
Percentage of DOD 6% CDmmeg‘:ii;l
Total Revenue
DOS 4%
EPA 2%
HUD 1%
DOT1%
DHS 1%
*Baced on | o Us Stateand
FE:-.:: etk Léy';a)c 19 OtherFed 7% Local 16%
International
Gov't 9% /




And Commercial Clients, Primarily In Energy and
Marketing Services*

Commercial -

Energy

*Commercial Energy Markets Markets 16%

and Marketing Services account

for the majority of commercial

revenues
* Advisory and Implementation Commercial -

Services mutually reinforcing Marketing

Services17%

*Commercial revenue as a

percentage of total revenue Commercial -
at 34% YTD 2019 Other 3%

*Based on Q1 2019 TTM financial
performance released on May 2, 2019

“ICF




Energy Markets

* Energy efficiency
programs for utilities:
State-mandated

= Utility transformation:
distributed energy and
grid modernization

= Majority long-term
contracts
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Marketing Services w «| eader” in Customer

Loyalty Solutions*

» Customerengagement and The
loyalty marketing programs RONTeinr
Wave
* Digital marketing systems
and platforms H@j[%_srs 2019 Digital Agency
= Consumer activation _ of the Year
= e m 2018 Top Midsized PR
weexk! Agency of the Year




Integrated go- Better leverage 1,500 + Staff
to-market strategy these capabilities 950 + U.S.

for Marketing across the ICF 550 + International
Services organization




Workforce

Proprietary of long-time
P industry
experts
Drivers of
Long-Standing
Client

Relationships

) Long-term
Proprietary

contract

analytics vehicles
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Revenue and EPS, 2019 Guidance
Revenue ($ Millions) EPS

§1,4508 - $1.5008"
51,600 —

51,400
51,200

§1,185 §1,229

51,000

2015 2016 2017 2018 2019 5 : 2019
Guidance = Guidance

Mid-point of 2019 Revenue Guidance ($1.475B) represents a 10,2% YoY growth 535¢ on 2015 managenent guidance s of My 2, 2019

*Non-GAAP EPS: GAAPEPS plus tax-affeced impact of
Mid-point of 2019 GAAP EPS Guidance ($3.85) representsa 21.1% Yo growth acquisiion-retated charges, spacialcharges, and

amortization of infangibles and less deferred tax abiity
OTL) revaluation resuling fromihe 2017 Tax Reform Act
= 2017 EPS excludes the one-time benéflofa OTL
revaluation for 2017

e
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Revenue and EPS, Q1 2019
Revenue ($ Millions) EPS*

$400 Q-0-Q Growth: 12.7% §1.2 Non GAAP EPS™ Q-0-Q Growth: 13.0%
= “| : -
$350 - — $341.3 mEPS mNon-GAAP EPS
$300 - . —_— $0.87
$250 - $0.8 - :
$200 -
$150 -
0.4 -
$100 4
$50 -
0 - ]
Q1 2018 Q1 2019 $0.0 2018 O 2019 Q1
‘Based on 01 2019 fnancial parformance released on May 2, 2019
“"Non-GAAP EPS: GAAPEPS plus tax-affeded impact of
1./ acquisition-related charges, specialcharges, and amortization of
e CF prpnemy B0 covioemmd D0 oL ooy, NN OF SHIC6 intangibies




Contract Awards and Backlog

Contract Awards ($ Millions) Backlog ($ Billions)
Book-to-Bill Ratio (TTM) mFunded = Unfunded
$400 - Q1201811 Q120191.3 $25 - $2.3
$301 $280 ©0 - $2.0
$1.2
$1.56 -
$1.0 -
$0.5 -
30 30.0 .
21 2018 1 2019 2018 N 201901




Operating Cash Flow 2014 to 2018

OperatingCash Flow, $M
$120.0

$117.2

$100.0

$30.0 $76.2

$60.0 $37.0

$40.0 i

$200 — JRXEE | s223 |

so0 — IGEX | $16.0 |

2015 2016 2017 2018

Net Debt $337.9 $303.8 §253.3 §184.4 §188.7
Debt/ EBITDA" 2.7 26 21 1.7 16

|

—r
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= Share Repurchase = Debt Repayment & Other » Dividends

2019 Operating Cash Flow Guidance*: $100M- $120M

*As defined by banking agreement **Based on 2019 management guidance as of May 2, 2019




Corporate Social Responsibility — It Matters

Investing in Qur

People
Provided opportunities for all

employees to develop and advance.

Leadership Opportunities

A 55%

female leaders

GenderPay Equity

Mo statistically significant differences
in pay across genders for comparable
incumbents in the same roles

Lower Turnover
14.5% voluntary turmover rate, as
compared to 17.5% industry average

;\I/

Makinga Sustainable
Commitment

Made progress on our carbon reduction

goal and remained carbon neutral.

y-100%

Met renewable electricity
in the U.5.via renewable
energy cerificates

o- 27T%
0= £1%

1™ Reduction in greanhouse
Gas emissions per employee
Since baseline 2013

& Zero

net zero carbon status since
2006 due toinvestments in
High-quality carbon offsets

IIEF CF phpneEty 360 C0MARMEE DO AOf GNgy. SHRTIGE. OF SHCEEE

Investing in Qur People
Donated to causes

important to our employees
And communities

$560,000

corparate cash donations

$110,000

Employee donations through
our New gnng pragram

1to 1

CF matched
employee donations




capabilities—
includingmarketing
services
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